
Today, Latino legal consumers in the United States represent a promising and largely untapped market for law firms 

of all sizes and geographical locations. By 2030, approximately 74.3 million Latino people will live in the U.S., and 

they already command a whopping $1.7 trillion in purchasing power. Given the growing demand for legal services 

that already exists among Latino communities, law firms would be wise to learn more about this unique demographic. 

They are relatively young 

OL Latino legal consumers 
70 are under the age of 35 

Knowing that Latino clients skew younger can help 

guide your marketing strategy, messaging, and 

communication methods. 

They look for legal help online 
of Latinos find their 

OL attorneys in the
70 digital space 

To reach this demographic, leverage search engine 

marketing tools, social media advertising and online 

legal directories like Find Law or Abogado.com. 

They have distinct legal needs 

Lof atinos seek legal 
OL help for immigration
70 or car accidents 

While immigration issues and motor vehicle 

accidents are the most common legal issues for 

Latino people, there is a growing need for other 

common legal services. 

They take action quickly 
h 

OL 
of Latino legal consumers 
contact an attorney 

� 70 within a week 
Because Latino people tend to have more urgent 

legal needs, they often use the lawyer or firm that 

responds first. Make sure that you attend to any 

inquiries as quickly as possible. 

Speaking Spanish is not necessary but ideal 

OL 
of Latino legal consumers 
prefer Spanish-language 

70 communication 
While most Latinos in the U.S. speak English, 

a Spanish-speaking interpreter can help convey 

complicated and important legal matters and provide 

the best service possible. 

They rely on their phones 
of Latino legal consumers 

OL used a mobile device
70 to research legal services 

Since the majority of Latinos use smart phones to 

find and contact an attorney, optimizing your 

website for mobile viewing can help you stand out 

and connect with them. 

They like making appointments online 

OL 
of Latino clients 
prefer using online 

70 scheduling tools 
In addition to providing a user-friendly appointment 

scheduling tool on your website, implementing a live 

chat feature can further facilitate Latino connections. 

They will search for the best fit 

          more than one lawyerOL 
70 

of Latinos contacted
 

Most Latino legal consumers will vet multiple law 

firms to compare costs. Be prepared to address this 

and offer the most competitive rates possible to win 

their business. 

To learn more about how your firm can serve this growing community, check out our 
Guide to connecting with Latino clients, or explore Find Law's Spanish Language Solutions for Lawyers . 
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